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Notice to Readers

Laws are constantly changing. Every effort is made to keep this publica-
tion as current as possible. However, the author, the publisher, and the 
vendor of this book make no representations or warranties regarding 
the outcome or the use to which the information in this book is put 
and are not assuming any liability for any claims, losses, or damages 
arising out of the use of this book. The reader should not rely on the 
author or the publisher of this book for any professional advice. Please 
be sure that you have the most recent edition.
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Introduction

Cyberbullying is not just a schoolyard issue, but you would never know 
it when you type the word into a search engine.

I spent a lot of hours researching the Internet for cyberbullying re-
sources that do not refer to students, schools, and parents. The amount 
of links that pertained to business cyberbullying could be counted on 
one hand.

In reality, when any adult, particularly a celebrity, politician, ath-
lete, or corporate executive says something stupid (or nothing at all) 
the Internet social-sphere lights up with an onslaught of verbal assaults. 

In nearly every YouTube and article comment feed, terrible un-
truths, language, and outright bullying behavior can be seen. 

Workplace bullies follow employees home through the computer. 
Stalkers, ex-boyfriends/girlfriends seeking revenge, disgruntled job 
candidates that were passed over, creditors, or a stranger that dislikes 
the color of your eyes. Haters are everywhere and they are posting 
trash on the Internet.

Cyberbullying is not unlike identity theft — when there is a know-
ing and willful malicious act to discredit another person or business’s 
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reputation through a website or web post — that is an act of cyberbul-
lying. It’s happening in businesses all too often. 

While there are crossovers between the classroom and the board-
room with respect to how cyberbullying comes about and how to deal 
with it, for the most part, the schoolyard doesn’t impact a company’s 
balance sheet. There are issues that only adults and businesses face 
and children do not. The effect on commerce and trade impacts the 
ability to do business. Collectively, it also hurts our economies.

Most of the cyberbullying statistics regard children. Business sta-
tistics are somewhat vague and tend to be more focused on offline 
workplace bullying and hacking. It is difficult to put an actual number 
on it, but the cases we know about are alarming. 

A survey released by www.workplacebullying.org says that 65 mil-
lion workers are affected nationwide (United States) by what could be 
considered workplace bullying. While it doesn’t differentiate a virtual 
component, the lost production as a result of this is estimated at $180 
million.

But an adult cyberbully doesn’t have to be someone from your 
workspace. It could be your neighbor, your client, or your supplier. It 
could be someone you’ve never met.

Anyone can post anything on the Internet and in social networks, 
even libelous, hateful comments meant to destroy a person’s credibil-
ity or business. Once it is out there, unless the owner of the site agrees, 
and without a court order, the likelihood is slim you can get the post 
removed. Then it comes down to whether you have the time and the 
money to spend months, maybe years, of energy and lawyers’ visits to 
create a libel lawsuit and fight for your reputation.

Being a member of the Internet society means you get to experi-
ence the same venom you see with the likes of (name the celebrity). 
Knowing this should give you pause when you see a nasty post online 
in a Google search that is incongruent with the rest of the posts listed 
under a person’s name or from what you personally know about him or 
her. The next time the post could be about you and there doesn’t have 
to be a reason.

None of us is immune. 

Internet thought leader and author of the book What Happens in Ve-
gas Stays on YouTube Erik Qualman says it is all right if there are a couple 
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of ugly posts out there about you. It means you are human or that hu-
mans run your business. However, that still doesn’t make it any easier 
for you when you discover a cyberslur that completely ruins your world. 

If you find yourself the target at the end of somebody’s keyboard, 
there are stages you will go through. There is no sugar-coating it. You 
will be hit emotionally. It will be devastating. You may even lose friends 
over it.

There are lessons to be learned from other people’s pain, and I 
hope to share these lessons with you in this book. This includes a list 
of dos and don’ts. You will need a plan and time to heal. The intention 
of this book is to guide you through the process. 

The first thing you need to know is that you are not alone. It 
doesn’t matter what your profession is. When you face the wrath of a 
keystroke, you, your business, the nation’s most polarizing politician, 
and the celebrity of the week are in the same sorority. 

Jennifer Miller-Bender’s story is a perfect introduction to round off 
this point. She fits the gamut - adult, business, and celebrity wrapped 
in one. You can feel the emotional stages she experienced through her 
story. You can see how some of her mistakes (engaging the bullies) 
factored into her bullies’ behaviors. As you follow her journey, you can 
also see the story resolve with the ultimate lesson: we can only remain 
true to ourselves and not let others dictate our fate, regardless of what 
they do to try and influence us. 

Jennifer Miller-Bender got her start in Hollywood casting with Ex-
ecutive Producer Al Burton on the sets of Charles in Charge and The 
New Lassie. In the early 1990s, Jennifer worked in casting and with the 
Matthau Company. Besides casting, she was a talent scout, in manage-
ment, and raised funds for films. In the late 1990s, she acquired a lease 
from DreamWorks for the 22nd floor of the Universal Building, where 
her company JMCasting was housed until 2003. 

She owned Model Search Magazine and scouted talent all over the 
nation from 1988 until 2000 for both modeling and as an early casting 
tool. From 2003 to 2008, she went to MTSC Productions in Las Vegas, 
where she cast and co-produced, as well as acquired sponsors, product 
placement, and advertising for the USA World Showcase. She found 
and developed Grandma Lee and the singing superstar from America’s 
Got Talent: Jackie Evancho. 
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Jennifer has worked with all the major studios, including Universal, 
Warner Brothers, FOX, Disney, and Paramount. She worked with Bill 
Dance Casting, Central Casting, Aaron Spelling, Al Burton, Ron Howard, 
Frank Darabont, Scott Mednick, Dennis Quaid, Walter Matthau, Charlie 
Matthau, Jack Lemmon, Sissy Spacek, Kevin Kline, and many more.

When Jennifer met her husband, she left Los Angeles and moved 
with him to Arizona. They commuted back and forth from Phoenix to 
California about three weeks each month so she could continue her 
work in entertainment. 

She raised her kids in Arizona many years prior, and back then, that 
state was considered one of the top three places in the US to film mov-
ies. Since then, it had dropped to the bottom. So naturally, she wanted 
to help bring the movie industry back to the area.

Jennifer reconnected with Sean Kapera (who photographed her in 
the early 1990s and 2000s at red carpet events, sets, and casting calls).  
She had actually started his career. Sean took her to a local film indus-
try meeting, where he was a board member.

“I now realize they were hobbyists trying to do independent film. 
But then I thought, this was better than anywhere to start. The new 
Screen Actors Guild (SAG) president for Arizona was going to be speak-
ing. I had dealt with SAG and understood it. When I spoke to them 
about bringing in real movies, I didn’t realize I was stepping on toes.”

Some of the local industry people were working on getting credits 
for Internet Movie Database (IMDb), a resume site for film industry 
people. They sought producing credits by doing short films that were 
only distributed locally. The local film group included a clique of indi-
viduals who Jennifer wasn’t familiar with, as none of them were around 
when Jennifer was last in the city.

When Jennifer said it was about time Arizona took back the film 
industry it used to have, she didn’t realize that actually scared these 
people. Jennifer had the ability to not only get everybody SAG union-
ized, which would allow them to do SAG films (and get paid more), but 
it would also open the doors to bring in SAG films, which meant Diane 
Keaton, Dennis Quaid, or another A-lister Jennifer had worked with be-
fore. But that also meant the SAG A-lister would then take the principal 
role in a film production and it would ultimately leave out the people 
who weren’t union. 
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However, Jennifer didn’t see it that way. She saw it as, “Now we’ll 
have five movies here that made $100 million and brought revenue to 
Arizona.”

What ended up being another red flag to the local film people was 
the fact that Jennifer wasn’t listed on IMDb. But to people in Holly-
wood, she could just say she was Walter’s (Matthau) girl or that she 
worked with Jack Lemmon, Al Burton, Aaron Spelling, or Steven Spiel-
berg. She didn’t need to be on IMDb.

The reason she wasn’t on IMDb was due to a simple mistake made 
by an administrator. 

“I was doing projects before IMDb even existed. I had a lot of stalk-
ers when I was on the 22nd floor of Universal. In order to be CSA 
(Casting Society of America) accredited and be on IMDb when it first 
started, you had to go through a process. The assistant, who is now 
a casting director, and by the way I’m very proud of, made a simple 
mistake and put my home address and phone number on one of the 
application lines. Because I had restraining orders on a few people that 
were crazy, I took myself off IMDb and was a big activist against it. So 
my being on IMDb wasn’t ever going to happen. I didn’t need it. I was 
going through a divorce, too, so I was working with a well-known cast-
ing agency but as an independent contractor so that I could make a liv-
ing. They knew darn well who my ex-husband was and how controlling 
he was. I’ve done many newspaper articles about it, so it’s not a secret. 
Everybody knew [he] controlled me and was out to get me.”

Jennifer used to travel and scout to bring in pretty people who 
were just getting started. They would get the day rate, and even though 
they were non-union, because they were pretty (men and women), 
they would get $695 instead of $100. After a while, each actor could 
make enough money to pay for their SAG dues and become union. 
That meant they could take one- to five-liners (have a few sentences 
in a movie). The more lines an actor has means the more money he or 
she gets. Jennifer could set it up where actors could come in for two 
to three weeks into California, get their feet wet, rent a monthly motel 
with a kitchenette, and see if their careers were going to go further. In 
the meantime, she replaced the talent that didn’t make it with more 
pretty people. They used to call her the Queen of Extras. 

As long as the casting agency brought Jennifer movies, she didn’t 
care about how much she was getting paid due to the non-compete 
clause her ex-husband made her sign. 
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So back in Phoenix, her plan was to take a busload of people from 
Arizona to California and get them SAG unionized at the casting agen-
cy. She had it all set up, and arranged that they could appear on the 
television show Entourage because she knew someone and had worked 
on it before. 

“I was making deals with the casting agency and said something 
like, hey, I’ll let you cast with me this Will Smith movie if you bring my 
people into Entourage and give them SAG vouchers. So I pissed off a 
group of people in Hollywood who thought I was taking their money 
because the casting agency could pay me less, and I pissed off a group 
of people in Arizona. Both of those groups combined together and 
went after me.”

One of those disgruntled Hollywood casting directors was on pay-
roll with the casting agency when he worked with Jennifer on a movie. 
He had anger issues and came to the set and threatened an actress with 
a hunting knife. He was removed from the set and knew Jennifer had 
signed the protection document the casting agency had everyone sign.

The combined group started three or four Facebook pages, named 
things such as “I Hate Jennifer Miller” or “I’m Jennifer Miller and I Am 
a Fraud”. They used the sites to discredit her and deny her background 
in entertainment.

“Facebook did not help at all. I wrote them. I got attorneys. I paid 
thousands of dollars to get the site down. It wasn’t me, and they were 
taking my pictures and defacing them. There were pictures from the 
Emmys.”

She tried desperately to justify her career with the local clique. “I 
was showing people Emmy tickets and they were telling me that I was 
an usher. If they really knew anything about ushers at the Emmys, they 
stand in back of the red ropes and they’re in black only. I was in the 
prettiest pink dress and it was in every fashion police entertainment 
magazine. I pulled out the magazines to show them. They said I Pho-
toshopped them. I said you can go in the archives. I brought them into 
my home to see my memorabilia. Then they went back on that site and 
said I was a fraud — because I scared them.”

They were not going to stop. Jennifer surmised it was because 
there were two general emotions at play: fear and love. Her passion 
was to bring all this to fruition, to put Phoenix and Arizona back on 
the Hollywood map (love), and they were too afraid. So she took a 



xxii   Business Cyberbullies and How to Fight Back

step back, took down all of her profiles, but decided to leave her real 
Facebook pages up, despite her lawyer’s advice to take them down. No 
matter what they wrote, she would post positive things on Facebook. 
“Today is good. I woke up. I’m still living. My life is wonderful.”

Meanwhile, Jennifer connected with Charlie Matthau, then Scott 
Mednick, Dennis Quaid, and others, and played it low key while work-
ing on film funding. 

She did seem to have the perfect life. She had the husband who 
adored her and she adored him. They were making money. They were 
attending Emmys and Oscars, talking to producers, and she was back 
with Matthau and Mednick, doing charity things, and working with Eva 
Longoria, Diane Keaton, and others. 

The knife-wielding fellow then took the cyberbullying to an offline 
level and Jennifer’s private investigator confirmed that he looked to be 
in pursuit her family, too.

Jennifer confirmed, “I had the police drive by all the time. They 
were on alert. It got really dirty. He (the knife-wielding casting agent) 
said (in a public Facebook post) he would treat me like a wounded deer 
during hunting season and that he would skin me alive and then dice 
me up into little pieces and eat me. I had bodyguards from Navy SEALs 
out of Portland that went on that website confirming this.”

“Here’s the thing, this was a Facebook fan page. So they would ask 
you to like it. People would like it, like my stepson and others, thinking 
it was for me. They weren’t reading it, they just liked it. Also at that 
time, I had a casting page on Facebook. Overnight it had 5,000 follow-
ers within less than 24 hours. That’s how popular I was and it scared 
everybody. Oh, she’s coming back, and our little trickle stuff, she’s go-
ing to take money from us now. She’s going to go to these seminars 
and tell people about casting and no one is going to listen to us any-
more — and she’s only charging $75 and we charge $1,000. I wasn’t 
intentionally doing it. They saw that I was hurting their pocketbook. I 
was just trying to get something done.”

The bullies’ Facebook pages finally disappeared. Then Diane Ke-
aton came to her rescue by seeing one of the California casting direc-
tors to tell him, “You don’t know who you’re messing with. She’s real. 
Leave her alone.”
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They started backing off. Then other industry people would go to 
her Facebook personal site and write, great seeing you again. Remem-
ber the old days with Walter? 

Jennifer then said to heck with it and accepted the fact they were 
going to attack her. Her husband was still nervous about it because 
some of them had threatened her physically. When her old bodyguard 
told her she needed to get a gun, then they knew it was real. When a 
guy says he’s going to gut you and slice and dice you, on a public fo-
rum, and the rest of the bullies feed off it, that is when cyberbullying 
turns into a real-life physical threat.

“In the end, I just stood true. I knew who I was. My husband knew 
who I was. One of the most proudest days — and I bawled like a baby 
— I sat there with Sean Kapera from the old days, who I wasn’t sup-
posed to see because of my ex-husband’s non-compete clause. But 
since my ex-husband had passed, all these people were my connec-
tion back into the industry. I didn’t have to honor the non-compete 
clause anymore. So here’s Sean Kapera on one side, me, my husband 
across the table, and Charlie Matthau, and we’re talking about Wal-
ter [Matthau], and Jack [Lemmon] — granted they passed, but all the 
good times. There was a twinkle in my eye and Charlie turned to me 
and Sean turned to me at the same time. My husband recognized the 
twinkle as happiness. At the same time, these two guys that I worked 
with saw that the passion was back. Here I was with the new man in 
my life with the old men in my life, reliving, and growing this, making 
it bigger, working on another project again in the middle of the place 
where it started. I just started tearing up and bawling. I knew the others 
didn’t matter anymore. The minute they didn’t matter anymore is the 
minute I took back me.”

Then Jennifer had the challenge of recreating herself. Although Jen 
Miller was her name, it was also a persona. It was a patented name. 
Jen Miller was an entity as much as the name was her. Jen Miller was 
JM Casting, Universal, and all the things she had done under this name.

Meanwhile, she and Stephen got involved raising money for a char-
ity that provided money to get kids into acting. Jennifer arranged for 
Paul Walker to be at an event. When Walker didn’t show up, it added 
fuel to the cyberbullies’ fire. Unfortunately, while Walker knew Jennifer 
had changed her last name to Bender, he forgot to tell his publicist and 
the event organizer used the name Jennifer Bender. Everyone in Hol-
lywood knew her as Jen Miller. 
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Making that connection between her persona and her married 
name took some time. Today, whether you look for Jennifer Miller or 
Jennifer Bender, you can find the same person. As of a couple of years 
ago, all of the cyberbullying posts had disappeared. 

“There were a lot of people who hated people who were happy,” 
Jennifer admits. “They had to make my world terrible and I let them 
for a while. All these people I knew from Hollywood would tell these 
people — and they were nobodies — who I was and they still they 
wouldn’t believe it. I kept trying to justify myself. No matter what I did, 
there was never a situation I could have fixed, where I could have given 
them the right answer.”

This book is for everyone who has felt the pain of an ugly post, who 
has had their identity compromised in some way, who has been bullied 
digitally. Don’t cancel your Twitter and Facebook accounts. Don’t start 
using a new email address. You don’t owe your bully anything, espe-
cially your digital life or your physical life. Instead, learn how to regain 
your identity by making the bully an insignificant blob on your road to 
personal enrichment. This book will show you how to take control of 
your digital footprint, how to create Internet content that is on your 
terms, and how to disengage your “haters.”

If you’re horrible to me, I’m going to write a song about it, 
and you won’t like it. That’s how I operate. 

 — Taylor SwifT
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1
Cyberbullying,  

Cyber Libel, and  
Defamation

A lie can travel halfway around the world while the truth is 
putting on its shoes.

 — Mark Twain

Cyberspace is an abstract, artificial electronic universe. In reality, it is 
an illusion. However, we treat it like it is an entity and it consumes our 
world. If you want to test out this theory, try leaving your smartphone 
untouched in a drawer for a day and disengage from the web completely.

According to Dr. Michael Nuccitelli, a New York psychologist, the 
Internet, or information technology, directly influences a child’s iden-
tity formation. But as an adult reading this text, you know inside of 
your being that it directly influences your identity formation, too.

Everything we do and touch is tied to the Internet. When you reg-
ister your car, when a child is born, and every retail purchase you make 
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goes into a digital database that is hooked up to an Internet cloud that 
can be accessed from another location. Your banking, bill payments, 
and even your taxes are accessed online. Even if your life is lived solely 
offline (no website, email, online memberships, or social media), your 
digital footprint is automatic whenever you apply for a job, a credit 
card, or a newspaper delivery or get arrested.

Think about it. Our whole purpose for marketing our business is 
so that people will find us. The Internet is our number one tool. Search 
Engine Optimization is the buzz to which all of our business branding 
is based on.

The Internet has offered up a lot of great things. This is where in-
novation happens, where we can connect with people across the globe 
without leaving our computer screen. This is more than a tool for us 
now. It is our lifestyle. How long can you go in a day without checking 
your emails or Facebook? 

The Internet is not just a playground where kids hang out. It is our 
livelihood, our resume, our main communications tool.

We hear a lot about cyberbullying in the classroom, and if you  
research the term, one can easily think it is only an issue that faces 
children.

Children grow up. They get jobs and move into the workplace. 
Before that happens, many of them take their cues from adult behav-
ior. The Internet is where they are most comfortable. It’s where their 
friends live. 

The same is true for adults. It’s where our friends and business 
connections are.

Bill Belsey, Keewatin Divisional Board of Education (KDBE) and the 
Government of the Northwest Territories and founder of bullying.org, 
said: “Cyberbullying involves the use of information and communica-
tion technologies to support deliberate, repeated, and hostile behavior 
by an individual or group, that is intended to harm others.”

When you think of cyberbullying, don’t think of it as just a school-
yard issue. You don’t have to go too far to find someone you know who 
has been affected. You see it every day. You just haven’t recognized it 
as cyberbullying.

A physical bully is known and can see his or her target’s reaction. 
Cyberbullying is when bullying behavior goes online.
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Sometimes WE are the cyberbullies and we don’t know it. We may 
perpetuate this behavior when our intentions are to warn others of a 
potential fraud, or we just want to overshare our opinion in a social 
media post. I’ve done it, and I’ve had it happen to me, both knowingly 
and unintentionally.

We may all be cybercriminals, intentionally or unintentionally. Let’s 
change that here and now. If you recognize yourself doing any of the 
adverse behaviors you read about in this book, and you are scared, ap-
palled, and don’t want to hurt anyone, now you know. 

Sometimes a post or comment, even if it is mean, won’t rattle the 
target or give them pause. They may just chalk it up to moronism. But 
there are others who take the comments so personally, it acts like a 
knife in their hearts, and their psyche can be so fragile already that 
they may consider drastic measures as a result of it. Adults commit 
suicide, too, but they also can turn to violent payback.

1. When Does Digital Content Cross the Line? 
In a nutshell, these are all forms of digital content infractions:

 1. When false information is spread about someone with intent to 
harm his or her reputation.

 2. When a person is singled out and attacked or made fun of.

 3. When an account is hijacked and false information is spread 
about the person whose account was compromised.

 4. When images or private files are shared publicly with the intent 
to embarrass a person or harm his or her reputation.

 5. When someone is excluded or shunned from a group.

 6. When ugly, toxic, and hateful comments are repeatedly sent to 
harass someone.

While all of the above apply, legally, much of adult cyberbullying 
falls under these legal categories:

	 •	 Slander.

	 •	 Libel.

	 •	 Defamation.

	 •	 Harassment.
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1.1 Slander
Slander is the equivalent to conversations behind someone’s back like 
in the movie Mean Girls. Slander pertains more to the spoken word, 
even if it appears in a transcribed text from audio or video.

If a detrimental opinion is verbalized about someone, it does not 
always make it slanderous. Sometimes whether something is slander 
will depend on the context. 

It is slanderous if someone accuses you of a crime outside of telling 
it to law enforcement. It is slanderous to say you have a contagious dis-
ease, that you’re adulterous, or to verbally drag your business through 
the mud.

For example, if someone says verbally that John has two sets of 
company books, implying he gives the illegal set to the taxman, un-
less there is proof and if John has not been charged with any crime, 
this would be a slanderous statement. But if a legal investigation had 
discovered this to be true, then it is a truthful statement, even if it was 
said as an opinion. If true, it would not qualify as slander.

A slanderous statement, as it is spoken out loud, may not be on 
record as having been said, so the target would have to prove he or she 
suffered a financial loss in order to collect damages. 

YourDictionary.com as of November, 2014 offers these as slander 
examples, and more:

	 •	 “New	Zealanders	who	emigrate	to	Australia	raise	the	IQs	of	both	
countries.”	—	a	quote	 from	New	Zealand	 Prime	Minister	Rob	
Muldoon.	 The	 implication	 is	 that	 New	 Zealand	 is	 glad	 to	 see	
these people leave and that Australia is lucky to get them.

	 •	 Joe	Francis,	founder	of	Girls Gone Wild said casino mogul Steve 
Wynn threatened to kill him because of a gambling debt. Wynn 
was awarded a $19-million judgment that was upheld in an ap-
pellate court. A jury awarded Wynn $40 million that a judge later 
shaved down1. 

Slander only qualifies for a lawsuit if the statement is false and has 
done serious harm.

1 “Verdict upheld against ’Girls Gone Wild’ founder in spat with Steve Wynn,” LasVegasSun.com, accessed  
 November, 2014. www.lasvegassun.com/news/2014/jun/23/verdict-upheld-against-girls-gone-wild-founder
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1.2 Libel
Statements that are published in printed or electronic format, such as 
in blog posts, articles, any other form of printed media, chat room con-
versations, and online comments can be considered libel if the content 
is inflammatory and untrue.

If the source is radicalized and known to spout malicious charges 
about a person or business, it may not be libel if the audience doesn’t 
consider	it	a	slur.	The	Pew	Research	Center	cites	Fox	News	as	an	ex-
ample of an organization that is known to skew facts2. There have been 
some successful libel suits against the media giant, but there are just as 
many dropped3, and probably more that are not filed4. 

Comments that qualify as libel leave a permanent record because 
printed material lasts and anything published online at one time can 
always be retrieved. But the person who made the post will win on 
defense if the content is true, if the person acted in good faith and 
without malice, or the comment was a statement of opinion based on 
fact and without malice.

When content purposely shames, disgraces, ridicules, or intention-
ally injures someone’s reputation or occupation, it is considered libel 
when the accusations are false.

Well-known entertainment figures and public figures have been 
the brunt of numerous libelous comments, and it isn’t that easy for 
celebrities to win libel lawsuits. 

A private individual doesn’t have to prove the same actual malice 
that someone in the public eye might; content that is published know-
ing it was false or “with reckless disregard of whether it was false or 
not.” (United States tort law) Actual malice is a legal definition you will 
only see in the United States.

1.3 Defamation
Both slander and libel fall under defamation. The circulation of false 
information that has the potential to damage a reputation is what defa-
mation of character is all about.

2	 “5	facts	about	Fox	News,”	PewResearch.org,	accessed	November,	2014.	www.pewresearch.org/fact-tank/	 
 2014/01/14/five-facts-about-fox-news
3	 “Fox	TV	Can’t	Escape	$28	Million	Defamation	Lawsuit	Brought	by	Judge,”	HollywoodReporter.com,	accessed	 
 November, 2014. www.hollywoodreporter.com/thr-esq/fox-tv-cant-escape-28-382874
4 “Why Limbaugh or Fox News Are Never Sued for Libel,” DailyKos.com, accessed November, 2014.  
 www.dailykos.com/story/2007/01/09/288674/-Why-Limbaugh-or-Fox-News-Are-Never-Sued-for-Libel#
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Web defamation is a cheap way for an ungratified client, an ex-boy-
friend, an adversary, or someone looking to air dirty laundry can get 
back at someone. It doesn’t matter what poisonous words are created, 
it is a purposeful act meant to erode someone’s character.

Bullying behavior is meant to be hurtful. It is intended to dispar-
age someone’s character, and to threaten, embarrass, or intimidate the 
person. Bullying behavior leads to slanderous and libelous statements 
that are perpetuated in a harassing manner. 

Yngve Hauge is from Molde, Norway and has implemented an 
event called We Walk Together Against Bullying (showrespect.word-
press.com) where he treks across the country and speaks to people 
about bullying along the way. This is how he personally has exorcised 
the effects of his own encounters with bullies. 

“It’s a problem with insecurity,” Hauge spoke in a live interview on 
Virtual Newsmakers. “To make themselves more secure, they have to 
make themselves bigger than they are. Someone might speak differ-
ently; new children at the beginning of school, maybe you’re quiet and 
don’t talk as much. It’s very easy to start bullying. Most people don’t 
know how much damage they do.”

Whether the bully is known or anonymous, he or she doesn’t al-
ways see the consequences of any post. Unless the target responds 
directly, there is no visual feedback.

We hear the term “Internet troll” mixed in with cyberbullying. 
While trolls do conduct a form of cyberbullying, they do have different 
intents. 

Trulioo.com’s blog5 describes the variances in simple terms.

Cyberbullies:  

	 •	 Intent	is	to	harm.	

	 •	 Resentful	and	seeking	revenge.	

	 •	 Shows	authority.	

	 •	 You	may	know	who	they	are.

Trolls:

	 •	 Intent	is	to	upset.
5 “What’s the difference between a Cyber Bully and a Cyber Troll? And, Tips on How to Handle Cyber Bullies  
 and Trolls,” Trulioo.com, accessed November, 2014. www.trulioo.com/blog/2013/07/23/is-there-a-difference- 
 between-cyberbullies-and-cyber-trolls



Cyberbullying, Cyber Libel, and Defamation   7

	 •	 Seeking	attention	or	recognition.

	 •	 Vent	and	disrupt.

	 •	 They	like	to	be	anonymous.

Here are some courses of action when dealing with these types. 

Cyberbullies:

	 •	 Ignore	them,	do	not	respond.	

	 •	 Document	their	actions,	and	use	screenshots.	

	 •	 Block	them	everywhere	on	all	networks.	

	 •	 Report	their	activity	to	social	networks,	ISPs,	and	where	appro-
priate. 

Trolls:

	 •	 Know	they	exist	and	expect	to	encounter	them.

	 •	 Ignore	them	since	they	feed	on	engagement.

	 •	 Report	them	to	moderators	and	administrators.

	 •	 Use	verification	tools	on	your	website.


	Front Cover
	Copyright Page
	Table of Contents
	Back Cover
	Spine



