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Notice to Readers

Laws are constantly changing. Every effort is made to keep this publi-
cation as current as possible. However, the author, the publisher, and 
the vendor of this book make no representations or warranties regard-
ing the outcome or the use to which the information in this book is put 
and are not assuming any liability for any claims, losses, or damages 
arising out of the use of this book. The reader should not rely on the 
author or the publisher of this book for any professional advice. Please 
be sure that you have the most recent edition.

Note: The fees quoted in this book are correct at the date of pub-
lication. However, fees are subject to change without notice. For cur-
rent fees, please check with the court registry or appropriate govern-
ment office nearest you.

Prices, commissions, fees, and other costs mentioned in the text or 
shown in samples in this book probably do not reflect real costs where 
you live. Inflation and other factors, including geography, can cause 
the costs you might encounter to be much higher or even much lower 
than those we show. The dollar amounts shown are simply intended 
as representative examples.

Website links often expire or web pages move, at the time of this 
book’s publication the links were current. 
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Introduction: What Is a 
Green Community?

Around the world, there are various definitions for a “green commu-
nity.” Every community is different, and in its own way, it can promote 
sustainable living and enhance the quality of its natural environment. 
Green communities are those that balance the health of local citizens, 
the economy, and the environment. These are efficient, engaged, and 
innovative communities that are working to create solutions to en-
vironmental issues, while promoting social well-being and new eco-
nomic opportunities. There is a growing awareness that where and 
how we live can have a dramatic impact on the planet and future 
generations. 

Becoming a green community often raises questions about leader-
ship. We can buy into the idea of social, economic, and environmental 
well-being, but who is going to lead the charge? Who sets the goals? 
Who organizes the action and sets the policies to get us there? 

We need regulation and we also need action. It can seem an in-
tangible journey for a single individual, whether the person is in the 
government, or not. I have grappled with this question of where lead-
ership comes from and realized that it is different in every community. 
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In some, there is clearly leadership from the nonprofit organizations; 
sometimes it’s the businesses, schools, counties, industry associations, 
local government, or small group of concerned citizens. But there is 
one common thread they share: The leadership comes from small 
groups bound together with a common sense of purpose and foresee-
able outcome. They are connected by their passion for the cause and 
they commit to seeing it happen, and enjoy the process of making that 
change, knowing that their efforts have meaning. 

These small groups gather, share, plan, and inspire one another 
towards their common goal and they bring their resources (i.e., time, 
money, knowledge) with them. Groups like this have accomplished 
incredible things that I could never imagine came from a dusty living 
room, local pub, or meeting room outside of office hours. Returning 
to the question, who should lead the path towards a greener commu-
nity? Whoever shares a vision for what it could become. 

The opportunities to green our communities lie in the hands of 
the individuals that are a part of these groups. Thus, this book is writ-
ten for the engaged citizen. While different levels of government can 
support sustainability programs, it is up to the residents of communi-
ties to drive change forward.

It is up to each of us to do our part to transform where we live and 
create the communities of the future. Yes, greening requires everyone, 
from the local energy utility to parks staff and school teachers. How-
ever, in every community there are those that will seize an idea and 
take action. These individuals and groups inspire and mobilize their 
neighbors and peers, and become a part of the movement towards a 
greener community. This book is for you if you want to make a lasting 
impression on your community — and make the world a better place.

Within each chapter are action ideas, checklists, case studies, and 
planning tools for how to take action. It is loaded with recommen-
dations for making meaningful change and rallying your community 
behind causes that matter on a local or global scale. Some of these 
ideas are simple and some are more complex, but all will contribute 
to a healthier planet and cohesive community. Laden with stories of 
audacity and courage of people around the world, Greening Your Com-
munity can provide you with new perspective and concrete ideas for 
how to make your community a better place to live. 

The term “green” will appear often in this book. We recognize this 
is a subjective term, but it will spare you from reading “reduced envi-
ronmental impact and improve human well-being” hundreds of times 
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throughout these chapters. Arguably, “environmental,” “eco-friendly,” 
and “natural” are equally subjective. So, for the purposes of this book, 
we have chosen “green” and will define it here: 

Green: Using an awareness of the importance of natural ecosys-
tems to make a choice towards solutions that have reduced environ-
mental impact and enhance human well-being.

We will also use the term “sustainability.” For a definition, we will 
reference the Brundtland Report: 

“Sustainability: The ability to meet the needs of the current gen-
eration without compromising future generations.”

As Sustainable Seattle defines it:

“Sustainable is the long-term, cultural, economic and environ-
mental health and vitality with the emphasis on long-term, together 
with the importance of linking our social, financial, and environmen-
tal well-being.”

This book will address the various components of a green com-
munity. In each chapter, you will find examples of actions that you 
can do to help your community go green. The key is to get enough 
information so you can focus your effort, rally support behind your 
cause, and see results.
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1
Rethinking Our Communities: 
People, Planet, Prosperity

Where you live has a profound impact on your lifestyle 
and how you view the world. By definition, a commu-
nity is “a group of people living in the same place or 
having a particular characteristic in common.” It could 

also be defined as: “The people of a district or country considered col-
lectively, especially in the context of social values and responsibilities.” 
A community is both of these. It is a place that a group of people share 
as well as a shared connection — a cause, common interest, trait, or 
values that unites a group, making them more cohesive. A community 
is like a fingerprint: Each one is distinctly different, but similar pat-
terns can be grouped into categories. 

Dominating industries, cultures, and ecology are broad attributes 
that make up each community. Refined further, the political environ-
ment, languages, subcultures, climate, and topography shape the way 
our cities are built and how our community interacts. In every com-
munity, there are various interactions, motives, and considerations at 
play. It is not enough to look at your community through a profit-
generation lens, or a social lens, or an environmental lens. Too often, 
single-minded groups end up alienating themselves from what could 
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be a complementary cause because they fail to see the interrelated-
ness and how they could really work together. Social, environmen-
tal, and prosperity issues are inherently intertwined, which can make 
them very complex. To gain perspective, it is important to look at a 
community from a bird’s-eye view and understand all of the forces 
and considerations at play. Look at it as a whole, rather than a collec-
tion of parts. 

What are the aspects of your community that make up its “finger-
print”? Look at Table 1 as an example of the unique characteristics 
and how they interact to determine opportunities for engagement in 
sustainability. When you have an understanding of what you’re look-
ing for, you can create your own table to analyze the unique aspects 
of your community.

Table 1
Aspects of Your Community

Social (People) Environmental (Planet) Economic (Prosperity)

Example: 
•	Language	and	heritage:	
English,	French,		
Spanish.	

•	Artistic	community.
•	High	percentage	of		
retired	population.	

•	Youth	leave	the	city	in	
search	of	better	jobs.

Example: 
•	Rain	forest	ecology,	
with	diverse	habitats,	
shorelines,	and		
estuaries..	

•	 Issues	of	water	pollu-
tion	and	deforestation.	

•	Opportunity	to	reuse	
waste	and	turn	into	
new	product.

Example: 
•	Unemployment	rate		
is	6	percent,	mostly	
youth.	

•	University,	government,	
and	tech	sectors	are	
the	major	employers.	

•	Tech	sector	is		
dominant,	followed		
by	tourism.

Your Community: Your Community: Your Community:
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You will notice that one of the aspects under the environmental 
category in Table 1, “Opportunity to reuse waste and turn it into a new 
product,” overlaps with both the social and economic categories. Using 
waste and turning it into new product reduces the need for raw resource 
extraction which reduces pressures on natural ecosystems, but it can 
also create new revenue streams by producing new local products (eco-
nomic) and generating jobs for the underemployed and youth that are 
leaving town (social). The artistic community could also thrive with 
this opportunity to be creative and find ways to reuse waste.

Look for those opportunities that have an array of benefits. In 
many cases, we can look to solve environmental problems while cre-
ating social well-being and economic prosperity, if we take the right 
approach and consider our community as a whole. 

Ask yourself: Does your community work to balance the natural 
environment and facilitate the well-being of citizens? Could it be do-
ing more in the following areas? 

 • People: What does a green community mean for the people 
who live within it? How does it affect global society? 

 • Planet: What does a green community mean for the other spe-
cies, and the ecosystems? How much does the community take 
from the land and what does it give back?

 • Prosperity: What does a green community mean for its eco-
nomic engine? How does the community thrive and become 
more resilient? 

1. How Others Interpret a Green Community 
While there are many definitions of a green community, we took to 
the streets and asked people what a green community is to them. Here 
are some responses: 

 • “One that is full of life with growing plants, and people in the 
community.”

 • “I think of it as equal rights — people are working together, 
sharing, and being fair to one another.”

 • “It’s really the best community possible. Everywhere you go 
there are blueberries, apples, and tomatoes. You can make a 
sandwich just by walking down the road!”
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 • “One that manages waste responsibly, and doesn’t put prof-
its before livelihoods and health benefits of the people living  
in it.”

 • “It is flourishing with plants, pollinators, birds, and fertile soil 
with active worms and microbes.”

These answers touch on many different aspects of what can be 
considered a green community; some referenced a local economy, 
others talked of alternative energy and recycling, and even more 
discussed the sense of community and fairness. We found no wrong 
answers because all of these facets make up what could be a green 
community, but one response in particular captures the essence of 
this book: “It’s really the best community possible.” We believe the 
best community possible is one that keeps its people safe, protects its 
natural environment, finds ways to reduce the environmental impact 
from within the community, and sustains a local economy: That is a 
green community. 

At first, it may seem idealistic, but there are communities emulat-
ing this today, and many more that are striving towards this notion of 
healthier, happy citizens, environmental sustainability, and profitable 
local economies. It is not impossible, and in fact, many cities are find-
ing that one aspect influences the other. When addressed in tandem, 
environmental initiatives can have a positive impact of social factors, 
such as health, happiness, and new jobs. Likewise, social initiatives 
such as skills training and support for marginalized communities can 
have positive spin-offs for the local economy. 

In contrast, a community on the opposite end of the spectrum, a 
“nongreen” community would be fraught with environmental issues, 
disconnected from the natural world:

 • “One that has terrible traffic and generates huge amounts of 
waste.”

 • “It would probably smell and be smoggy. There would be health 
issues.”

 • “A city of just concrete and buildings lacking life and commu-
nity spaces.”

 • “People not connected to the natural world, or each other.”

 • “I think of multilane roads, large landfills, resource extraction, 
and oversized homes.” 
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This community doesn’t sound pleasant at all. 

While the journey and steps are different for every community, the 
common objectives of a green community are a healthy environment, 
the well-being of its citizens, and a strong local economy. You don’t 
need to be an environmentalist, or a social worker, to understand the 
value of a green economy, it’s something that benefits everyone, and 
the rest of the world. It’s aiming to be the best possible community.

Diagram 1: Green Community: People, Planet, Profit
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